
easy2survey is the automated research engine of the DVJ Research Group and is based in the UK and The Netherlands. easy2survey is certified for the highest quality ISO 

standards for market research (ISO20252) and panel management (ISO26362). The DVJ Research Group has been awarded best market and analytics bureau of the year. 

 

www.easy2survey.com | info@easy2survey.com 

 

 

 

 

Case Study – logo test:  

Choosing the best visual identity for your 

brand 

 

Business Challenge 

Uncovering the best new logo out of three versions, focusing on the strength and impact 

of the new identity on the brand. 

 

Results 

Our client designed three new logos for one of their products. These logos differ in 

design. Design 1 is an upgrade of the current logo, design 2 has a different color scheme 

and design 3 has a different font type. The results show that design 1 and 3 are the best 

performing logos. The change in colors has a significant impact on the brand and overall 

evaluation: the brand fit and brand linkage are extremely low, resulting in an overall low 

evaluation. 

 

 

Key take out 

The results of the logo test showed the impact of changing the colors in the logo. The 

new color scheme resulted in significantly lower scores on brand impact and evaluation, 

therefore the client made the decision to drop this design. They eventually chose to 

move forward with design 1, as this design showed overall higher scores then design 3. 

  

 

  

 
 

 

Figure 1: Brand impact scores for all designs 

 

Figure 2: Evaluation per design 


